Beyond Products.
Solutions to help your dairy business succeed

Through the Looking Glass; Maintaining Consumer Confidence
You know the facts, but do they? Christian Hill Dairy in Lomira, Wisconsin has a long history of quality. For its near 100 years
of existence, maintaining a clean and well-organized operation has been the standard; handed down from one generation to the next. As
good stewards of the food supply, fourth generation farmers Patrick Christian and his family can’t imagine running their farm any other way.
While the benefits of good farming practices haven’t changed, the impact those practices have on public perception has. Never before has
information been so readily available, nor scrutiny been so high. Consumers have a lot of choices and those choices have created a culture of people who are very interested not only what’s in their food, but where their food comes from. Generationally speaking, the average
person has never been further removed from the farm but between mainstream news and social media, information is literally at the public’s
fingertips. Clever marketers with big dollars drive advertising and sensationalism sells. So how do dairy producers like Christian combat
the drama? How do you spread a positive message of doing the right thing, when the destructive ones make so much more noise?

Another distinction at Christian Hill is their proactive approach to employee engagement. Each of their twenty-three current employees,
plus the four Christian brothers and Mom and Dad, feel the benefit of it. They place an emphasis on continuous training, establishing Standard Operating Procedures (SOPs) and utilizing a bilingual approach to empower employees. Patrick, who has a background in education
himself, says the farm’s staff members take more pride in doing a good job when they know what is expected of them. Most producers
would agree; good farm help is difficult to find, so retention is key. Liz, a bilingual ANIMART employee, helps make communication easier
by visiting the dairy monthly, at times in conjunction with Dr. Sarah Hanson, one of the farm’s herd veterinarians. Liz’s translating helps to
bridge the language gap, which in turn helps employees to learn important skills like how to recognize cow health issues before they happen, rather than after.
So you take good care of your farm; it’s clean, your employees are knowledgeable and engaged, your cows are healthy and productive. By
all accounts, you’re doing everything right, right? So... how does anyone know you’re doing it right? You have to tell them. When establishing a positive image, transparency is key. Whether it’s answering questions, dispelling misconceptions with clear and honest explanations,
being readily available for tours or just engaging the public when the opportunity presents itself, nothing is more convincing or easier to tell
than the truth. Even the tough questions get easier to face with open and honest answers.
Patrick finds when he’s out and about – particularly when he’s outside of Wisconsin – people
are very interested in what he has to say about being a dairy farmer. Luckily his family loves
to socialize, so whether they’re on vacation someplace far away or down the road at the local
neighborhood grocery store, they’re always willing to chat about what it is that they do.
The final piece in Christian Hill’s approach to maintaining good stewardship of the food supply is proactive participation. They participate in
organizations and activities that both help to guide the dairy industry in the right direction and share positive messages. Patrick Christian
sits on the board of the National Mastitis Council, or NMC – in fact, he’s currently the only producer who does. The idea that as a producer
he could help to affect milk quality led him to join and he says his involvement helps to give the organization a producer perspective. He’s
glad to see a focus on issues that directly impact farms such as animal welfare, drug residue avoidance and employee development.
The Christian Family also reaches out locally through farm tours and educational events, and socially through websites like Facebook.
While sharing a photo of a happy, healthy cow or calf may not get the press as a story of degrading animal welfare – it does help.
On the surface, it may seem as though producers have to work harder and spend more, simply to appease the public – with little to no impact on profit. The opposite is actually true. Producers like Christian see the change in expectations as a positive. Consumer driven awareness of animal welfare is a good thing because it’s led their farm to be more educated, more productive and more engaged; all of which
combined leads to fewer issues.
Patrick says simply “If you take care of the cow, she’ll take care of you.” To take that one step further; when we take care of the cow, we’re
taking care of the consumer and that’s a fact everyone should know.

To Read more Farm Tails Visit: animart.com/farmtails
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For starters, you have to be doing the right thing. The foundation for any successful operation – and one that stands up to scrutiny – is a
clean, organized facility. Imagine you’ve stepped into a restaurant and the first thing you notice is how dirty the place is and how unhappy
the staff looks… you’re not likely to feel confident about eating there, are you? The same goes for your farm. Cleanliness is the foundation
for healthier, happier cows with less risk of disease, as well as happier, healthier employees with less risk of injuries. Take a look around
your farm – what would consumers think if they stepped into your ‘restaurant’?
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Merial Fall Producer
Rebate
Qualifying Merial
Brand Products
include:
• Eprinex®
5L $20 • 2.5L $10
• IVOMEC® Pour-On
5L $20 • 2.5L $10

Some See Kids.
We See The Future Of Your Operation.
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• IVOMEC® 1% Injectable
500mL $20
• IVOMEC® Plus
500mL $30

Sign Up To Win Your Choice Of....

• Cystorelin® (Rx)
15ds $1.50 • 5ds $.50

Polaris Ranger
RZR 900 12-Volt

• J-Vac®
125ds $12 • 50ds $4
• Zactran®
500mL $20 • 250mL •
$10 • 100mL $4

OR

*Attention: New
submission option
starting July 1, 2015.
You will have the
ability to submit your
receipts through the
Merial Awards Xpress
(MAX) App. Your
rewards accumulate,
and once you reach
$10 you will receive
your reloadable MAX
Visa prepaid card or a
check with the money
you’ve earned. For
more information,
visit
www.max.merial.com
or contact your
ANIMART sales
representative.

Want to Win a Ranger or Gator?

Sign-up at animart.com/2015_atv_giveaway to be entered in a FREE battery operated Polaris
Ranger or John Deere Gator Giveaway! Sign up online OR bring this card to our booth
(#EH2816) at World Dairy Expo.
Winner will be chosen in October 2015.
All active dairy operators are eligible.
Shipping fees may apply. Not redeemable for cash value.

Wear your ANIMART hat or shirt to World Dairy Expo
If we spot you wearing an ANIMART hat or shirt at
World Dairy Expo, you will receive a FREE gift!

Stop by our Booth (#EH2816)
for Specials!

Offer valid 7/1/15 - 12/31/15
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NEW Products
•

High energy, all-natural protein supplement designed
to help dairy cows and calves improve productivity.
Offers a balanced blend of protein, carbs and fats
to fuel growth, enhances vitality and improves
appearance.
Contains essential vitamins and organic trace materials which
optimizes immune response and keeps calves healthy.

•
•

Tri-Pectate™ - Now Available in 50 Count Capsules!
•

Nutritional supplement for calves experiencing
abdominal stress.
Helps restore order in the digestive tract and aids in
maintaining the immune system.
Minerals which stimulate immune system and soothe
intestinal irritation.
Dosage: Feed 2 capsules to calf. May be repeated as necessary.

•
•
•

ProZap Dy-Fly™
•

Ready-to-use aerosol insecticide containing 0.5% Pyrethrin
and 5% PBO as active ingredients.
Used to control flies, mosquitoes, gnats, lice and more.
Can be sprayed directly on animals or used as a premise spray.

•
•

View new products, visit animart.com/store/newproducts

Don’t Let The Heat Hurt Your Farm’s Milk Quality
By: Dr. Larry Judge

Unlike cows, mastitis-causing micro-organisms love heat and
humidity! While it’s not been an extraordinarily hot summer this
year, it has been hot enough for many farms to experience a rise
in their somatic cell counts (SCC), and in some cases, their clinical
mastitis case rate, too. We cannot control the weather, but we can
control some of the heat-related factors that affect milk quality.
An increased level of attention to the following areas of your farm can help
keep clinical mastitis cases in-check and limit the rise in your farm’s SCC
during the warmer months of the year:
•
•
•

Increased frequency of bedding additions/changes, regardless of what
type of bedding/housing type your farm utilizes
Frequent scraping/cleaning of cow areas, such as alleyways, holding
areas and special needs pens (sick pen and calving area)
Close attention to pre-milking teat preparation, including
insuring thorough cleaning and adequate contact time for
pre-dip products

For some dairy facilities, it is very difficult to keep mastitis
cases and SCC’s down during the summer months, but
attention to the above three critical areas will keep milk quality as
good as it can be during this challenging time of year for all farms.

Your Professional Services Veterinarians are here to help!

Dr. Angela

Dr. Vicky
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Keep It Simple Savings
To view programs, visit
animart.com/kissavings or call
800.255.1181.
We work for your
reward!
• We save
you time and money by
managing manufacturer
promotions & rebate
programs for you!
• We track and monitor your
purchases to optimize
program savings for your
profitability.
• We simplify programs
through our direct links to
manufacturers, processing
your rebates for you.
• Automatic reporting
ensures you earn credit
for all of your qualifying
program purchases from
ANIMART.
• We Keep It Simple, Saving
YOU Time and Money!
KISSavings include:
Bovi-Bond 11+1 Promotion
Ear Tag Closeouts
Merck 2015 Annual Prime
Producer Rebate
Merial Fall Producer Rebate
Novartis Producer Savings
Program

Product Updates
On manufacturer backorder:
Alpha 7 - 50 ds
Cai-Pan Mint Udder Cream
C&D Antitoxin 250 mL
Dry-Clox
Factrel
Furosemide
Hetacin-K
Ketone Meter Test Strips - Blood
Liver 7 - 100mL
Sulfadimethoxine 12.5%

Call for availability and best
substitutes - 800.255.1181

Dr. Larry
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Calf Master MV™ by Animal Medic
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Fond du Lac, WI

1240 Green Valley Road
Beaver Dam WI 53916
800.255.1181 l animart.com
Helping to keep your herd healthy
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Life’s More Fun When YOU Get To Choose!

Your Defenders of Choice since 1982
What We Offer You....

>
>
>

Empowering You to Choose from Over 8,000 Animal Health Products

Convenient single-source animal health provider
Easy ordering, flexible payment and shipping options
Committed to providing world-wide solutions

Beyond Products. 			

>
>

Wide range of products shipped to all 50 states and over 55 countries
Experienced staff-greater than 90% with production ag backgrounds

To View All Of ANIMART’s Choices

Visit animart.com or EH2816 or call 800.255.1181
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What’s Inside

